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PRESIDENT’S MESSAGE
Your help is required.

From time to time I have implied that we just rock on, with a few dedi-
cated people keeping this organization going.

In some cases the time required is not great, but can be a pain meeting 
the schedule responsibly. In other cases, it is a lot of  work. Aside from pro-
grams that he offers to prepare for and present, Wayne has continued to 
update the web site and personally write the entire KeyMac Journal. Drake 
and JoAnn have done refreshments for several years. Arlene keeps the 
books without a fuss, Margret keeps us in the know and known, and Al 
keeps our library. We need to be thinking relief  here.

Most importantly, we need your feedback on what you want us to be.  
Is  the club meeting your needs? !Are we too advanced, too basic, or just 
peachy keen? !What are we doing right? !Where are we falling short? !We 
cannot know without your feedback if we're doing a good job or not. !Take 
the time to talk to myself or Wayne face to face, or send emails, or whatever 
you feel comfortable with. !Make your feelings known so that we can re-
spond where possible.

We also need to learn about how the members  of the club use their 
Macs. !With that in mind, we need four people to agree to do a half hour 
program on their Mac interests  in the months remaining in 2008 (May, 
June, August, September, October, and November).

- Gene Madill
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Apple Dictionary
by Wayne A. Walker

DonÕt know the difference between a 
Window and a Widget? How about Dock 
versus Dashboard?  One of the hardest 
things for computer users to follow is the 

terminology.  Everything has a special 
name and it seems like there are so many 
of them to learn and keep straight.  Even 

advanced users need to be reminded now 
and then. Thankfully, thereÕs a new tool 
buried in Leopard to help you learn and 

keep track of all these terms: the Apple 
dictionary.  This article will explain how to 
Þnd that tool and how to use it.

In Tiger and earlier versions of the 
Mac operating system, the dictionary Wid-
get consists of a dictionary and a thesau-
rus.  In Leopard there is a new, third set-

ting:  Apple.  To change settings click the 
vertical arrow icons, and a popup menu 
appears. 

First, letÕs look at how to Þnd it.  As 
stated, this is a feature that was just intro-
duced with Leopard, so if you have Tiger 
or earlier, you will not be able to access the 

Apple dictionary.   If you have Leopard, go 
to the Dashboard.  As usual with Apple, 
there are several methods to doing some-

thing.  One method of accessing the Dash-

board is to click the Dashboard icon in the 
dock.  If it hasnÕt been moved, the Dash-
board icon is the one immediately to the 
right of the Finder icon, which is the left-

most icon on the Dock.  (The Dock is fully 
editable, however, so if you have changed 
things, this icon may have moved or may 

be completely missing.)  The Dashboard 
icon resembles a speedometer in a carÕs 
dashboard, hence the name.  Click this 

icon to get to the Dashboard.

Second, now that weÕre at the Dash-
board, we need to Þnd the dictionary 
Widget.  Any little program that runs in 
the Dashboard is called a Widget in Apple 

parlance.  The dictionary Widget is a 
brown horizontal bar.

If the dictionary Widget is not already 
visible,  youÕll need to check to make sure it 
is  running.  To do this, click on the little 
plus sign in the circle.  When this is clicked, 

the plus sign rotates (which shows us that 
the icon is  supposed to look like a phillips 
head screw) and the Manage Widgets 

panel appears.  Find the dictionary in the 
list and click on it.  This runs a new dic-
tionary which will then splash into the 

middle of  the screen.
Once the dictionary Widget is set to 

Apple, the user can type in any term that is 
speciÞc to Apple computers  and a deÞni-

tion of that term as it relates to Macintosh 
comes up.  So, typing in the term ÒwidgetÓ 

after selecting Apple in the popup menu 
gets you the ofÞcial deÞnition of a widget 
in the Mac universe.  Typing in the term 
ÒwidgetÓ with Dictionary selected in the 

popup menu gives you the more general 
Oxford American Dictionary deÞnition of 
the word Òwidget.Ó

How is this  useful?  One of the most 
important tools that users  have for Þguring 
out how to use their Mac is the Help 
menu.  There is extensive help built in to 

every program on the Mac.  Yet some peo-
ple Þnd this help hard to follow because it 
uses Mac terms they are not familiar with.  

Think of the Apple dictionary as your de-
coder ring in the world of  Mac terms.

http://www.keymacclub.com
http://www.keymacclub.com


V o l u m e  1 2 ,  N u m b e r  4                   w w w . k e y m a c c l u b . c o m                        A P R I L  2 0 0 8

T h e  N e w s l e t t e r  o f  t h e  K e y M a c  M a c i n t o s h  C o m p u t e r  U s e r s  g r o u p  ¥ ¥  P a g e  3

KEYMAC JOURNAL

3G iPhone Cometh?
by Wayne A. Walker

Rumors have begun swirling 
fast and furious in the Mac world that 
the release of the 3G iPhone is  immi-
nent. This  what the industry buzz is  all 
about.

What has been said?

Reading the tea leaves  is  a big 
part of the Macintosh culture.  Apple 
is notoriously tight-lipped about 
announcements, preferring not to 
comment about upcoming products.  
However the Apple watchers  of the 
blogosphere have nothing holding 
them back.  What started this latest 
series of  rumors?

First, in November of last year 
while speaking at the Churchill Club (a 
gathering of technology and business 
luminaries  in Silicon Valley) AT&T 
CEO Randall Stephenson said of the 
3G iPhone, ÒYouÕll have it next year.Ó  
This caused early speculation to pre-
dict that the 3G phone would be out 
for the Õ08 holiday season.  (Analysts 
try to not be wrong, so predicting an 
end-of-year release gives them a warm, 
fuzzy feeling of  safety.)

Second, recently there has 
been a pronounced iPhone shortage.  
Comparing notes from all over the 
country, analysts realized that it was 
suddenly almost impossible to actually 
buy an iPhone.  This  often happens  as 
a product nears the end of its  life-cycle. 
Apple will allow the old product to sell 
out and demand to build for a new one 
as it switches to production of a new 
model, so analysts saw this as  a portent 
of  things to come.

Finally, Walt Mossberg of the 
New York Times, who is  arguably the 
most inßuential tech analyst in the 

country, announced casually on April 
5th that the 3G iPhone would be avail-
able within sixty days.  In addition to 
being an inßuential tech analyst, 
Mossberg is close to Steve Jobs  and 
other sources at Apple.  It is unknown 
if his  announcement was  based on his 
own reading of the tea leaves  or if it 
arose from a wink and a nudge from 
his inside contacts.

What does it all mean?

Cellular networks  are not an 
easy topic to understand.  What is  the 
3G iPhone and how would it differ 
from the current release of the iPhone? 
LetÕs take a moment to break these 
concepts  down into  easily digestible 
bites. (Feel free to skip this  part if it is 
too technical and your eyes roll back in 
your head.)

3G stands  for third generation. 
LetÕs brießy look at each generation. If 
youÕre like me, understanding the big 
picture makes the small details easier.

1G were analog cell phones  as 
opposed to digital.  The phones  of the 
Ô80s  were mostly analog, but when digi-
tal was introduced, it had multiple 
beneÞts  and analog phones  were rap-
idly phased out.  In January of 2008, 
the FCC ofÞcially released cell phone 
companies from supporting analog sig-
nals.  They may still do so in different 
areas, but they are free to discontinue 
that service.

2G represents  the Þrst phase of 
digital phones.  They have a data 
transmission system called General 
Packet Radio Service or GPRS.  GPRS 
was  the Þrst standard in cell phones 
that tried to support connecting to the 
Internet.  However, it was  very slow 
and painful.  Today it is mainly used to 
support text messaging and other less 
graphic intensive uses of  data.

A half step above this  is  the 
EDGE network which is  considered to 
be 2.5G.  This is  what the current 
iPhones  support.  EDGE stands  for 
Enhanced Data rates for GPRS Evolu-
tion.  (You can see why they had to 
come up with a catchier name, eh?)

3G is  next in line.  Apparently, 
the marketing department was on va-
cation when this came out as no one 
has  cooked up a catchy name for it.  It 
is  faster than EDGE and supports 
more customers online simultaneously 
in the same cell tower.

Beyond 3G at still faster speeds 
is  EV-DO.  This  acronym stands  for 
Evolution-Data Optimized.  Appar-
ently, no one is  calling this 4G yet.  
Maybe the marketers  are working hard 
trying to make up for not being in con-
trol when 3G was  rolled out, or maybe 
someone thought things  were just get-
ting too easy to understand so they had 
to confuse the issue. 

Apple chose to partner with 
AT&T who, as yet, does  not support 
EV-DO at all.  So it seems unlikely 
weÕll see an EV-DO iPhone unless Ap-
ple expands their partnership or AT&T 
radically expands their network.  
TheyÕre currently trying hard to push 
out 3G on AT&T networks  and have 
announced no plans  to move up to EV-
DO so far.

TYPE SPEED

EV-DO 375

3G 50

EDGE 8 - 10

2G 5 - 8

         Speed in kbps
     (kilobits per second)
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Apple Hits #1
by Wayne A. Walker

In January, AppleÕs iTunes  store be-
came the number one retailer of music 
in the United States, putting it above 
Wal-Mart, the former number one 
seller.  It was only in December that 
Apple rose to number two when it sur-
passed Best Buy.

This is especially interesting because the majority of 
sales at both Best Buy and Wal-Mart are CDs.  
Understandably, music sold in a CD format requires  more 
songs and a greater price.  iTunes, on the other hand, sells 
vastly more single tracks than CD collections  of songs.  This 
buying of smaller, less  costly units  (single tracks instead of 
CDs) translates  into an average of 10% less  spent on music.  
However, it still has outstripped these conventional brick and 
mortar sellers.

This suggests that Apple is  more in tune Ñ pardon 
the pun Ñ than conventional stores  with how todayÕs  con-
sumers want to buy music.  As usual, the music industry has 
a hard time adjusting to which way the market is  developing.  
This is  nothing new for those of us who have been watching 
developments through the years.

Some analysts  have suggested that AppleÕs  rise to 
number one is  the result of a spike in iTunes  gift cards 
around the holiday season.  It remains  to be seen if this  is 
true or not.

Keeping in mind that Apple has  been in a non-
shooting war with some music publishers over how to handle 
pricing and DRM, it is  amazing that it has reached this spot.  
If Apple maintains  this  pace, there is little doubt that it will 
inßuence the music business  even more.  Wal-Mart took 
advantage of its number one placement to demand several 
changes in how music is sold in this country.  It will be 
interesting to see how AppleÕs gathering inßuence changes 
the market.
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Volunteers Needed
by Wayne A. Walker

ItÕs always a struggle trying to spread the 
word about our group.  We would like to do more, 
but we need your help.

KeyMac is  looking to produce a tri-fold 
brochure that can be made available through 
Newcomers and other sources.  We would like 
volunteers to help write, design, and produce this 
brochure with Gene and WayneÕs  benevolent 
supervision.

If you would be interested in helping with 
this  effort, please contact Gene Madill as  soon as  pos-
sible so we can get started on this right away.
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